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Degree Examination, MaylJune - 2025

(NEP Scheme)

BUSIN ESS ADMIN ISTRATION

rtising and Media Management

Paper : 6.4

Time : 2Y, Hours

lnstructions ,'

Maximum Marks : 60

AII answers should be written only in English.

SECTION.A

Answer any five sub-questions of the following. Each question carries two
marks.

1. a) ExpandAIDA.

b) Give the meaning of TransitAdvertising.

c) State any two disadvantages of OutdoorAdvertising"

(5x2=10)

d) Define Copy Rights.

e) What is anAdvertising Campaign?

f) What are public Relations?

g) What do you mean by advertising copy testing?

SECTION . B

Answer any Three of the following. Each question carnies Four marks"
(3x4='!2)

2. Explain the elements of lMC. lntegnated marketing eomrnunicati*n"

3. Give the objectives of Media Planning.

4. Explain the rnethods of deterrnining advertising Budgel"

5. Explain the rnajor institutions involvecj inAdveffiising fvlanagerterrt"

G. How t* n'le*sure adir*Sising effeetivenes*? Hxplain the *nlterl*.

Vl Semester B.B.A.

[eEe.



ag.

8.

o

'80.

44

SEGTION . C

Answer ar, y Thnee of the following. Eae h question carries Een marks.
{3x10=30}

Expiain the legal and socialAspects of advertisemerlt.

What are the differenttypes ofAdvertisements? Explain.

What ane tsuying Motives? Explain the different types of Buying lVlotives.

Errurnerate advertising as a comnnunication process.

Discr"rss the functions of Advertising Agency.

$ECTBCIru - ffi

Answer any One of the following. Each guestion carries Eiglrt marks.
{{x8=8}

12" List outtypes of outdoorAdvertlsement.
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f 3. Give the process in selectingAdvertisingAgency.
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