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lV Semester B.Corn. (General) Degree Examination, June/July ' 2O25

(NEP Scheme Freshers and Repeaters)
COMMERCE

:q.- AdvertisinE and Personal Selling {Open Eleetive}
-.-\'\

. i\'...1.a .r
Tlme :'T/r'Hgurs
I1s,truc.{i onvf :

. r * -.di'ror^r,.r.

Maximum Marks : 60

!"*"trCr"urers should be written completely in Engtish or in Kannada.

SECTION.A

etprt - a
Answerany Five sub.questions. Each question carries 2 marks. (5x2=10)

cdndlmddn 5 erud-{,qrleri uu{orr. {,9 erud-{,d*rl z erodrldl.

1. a)

b)

c)

d)

e)

f)

s)

List outTwo types of advertising media.

zg:toem,d; *rEdrC 2 r#rle":iJ g;:,"

What do you mean by sales rePort ?

' 4tr, \^-*a+\ i;JvrUel9i rdUL^] (/--J(J{}J- .'

List out Two types of sales Person.
r 'qn< ^ 

- dr:r<5 )..a a;JJrU:iiil l:\r'J - dUrl lYa.L .5:r^J.

What do you mean by advertising agency ?

m&remd:,:d0.";o5ded; ?

Explain online or digital adveftising.

u;fQ,r u{d Bd.$e/ m&,eo;,5.: ?^iri\ide!..

What is adverlising copy ?

mbe rud.: -*,€ ;crdtaJ: t
What is personatselling ?
_j, ^?- e - \ ^<J r_?-. .)

- 
LL'Of +!,Lr, a* I wLJU i l\-\,

-"{
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SECTION - B

aspd - a
ll. AnsweranyThree questions. Each question carries 4 marks. (3x4=12)

odnsmddn dlradJ d,dqrfsr{ sruSoa. 4,.4 4,g4ri + sodrl#c.

2. List out merits and demerits of iniernet advertising.

q c $tr r-- cf xa & e 5] &J PJS)#.? $ n#J fr]A; emd:{e ei 7i#ilJ i l3 il.:i D .

3. Explain the functions of advertising.
r*.q ---aat^4\-t.J+\ - Jn6
-iico(Uv9:) Os -qii. / IYiY ,i^)|i;J.

4. Write a note on sales audit.
r .3r 

-r. 
-4 ^.<J^+n ^ 

.i ,- a:.-l . I'l^'.-q
rlr JJli q/Of, r;U;J*L'aJ.-i^, ;l ) (;;a_i . (!(r.-'wlr.

5. What are the elements of broad cast advertising copy ?

#,r;C m-;uSil:j:571V: c:-::{d '?

6. What are the irnportance of advertising ?
>d.- J---^' :d-)-- o.r.'CJicoiJaJ:- ir,:^i--i- J/ l:l:!ot,t ;r.

SECTION . C

esrrrf - l)
lll. Answerany Three questions. Each question carries 10 marks. (3x10=30)

otnsroddo dxD& d,{rfed wEorr. €,4 dd*d l0 erodrl$.

7 . What are the factors that influence on setrection of advertising rnedia.
4_- * 4.* p3^ j. 1-- 4- t"a ::" ^- - ,] o'<t:- or.^J71:Ja ^+--<\-? 

1
-i:.u'-LJ:i)g l,-Lr.:J.-i^iJLJ !:-\.)-J-!.iLiv )-1w!, c-iw; JJJi l)- \.'eri rP .'

8. Explain the process of media scheduling.

;Jj6rtr *:+r=s: l$ _)3, cJJ"J;r+* ;*u:,.
9. fxptain howto select advertising agency.

Ei'l; r' a i 3J ;J I :. i).^,c.,O* :j -*' uJJ t ui- s) ; -; r :- :j i I)o I t :,,

10. List out the differerrt types of advertising appeals.
: --lr -1\1- ?..4\ -J'-9<-t'r;uj Jr'9(!- (;rcotuei,.J n-^J'rl lYaJ.rq ;-'5,;'L. w.

11 . Explain the institutionalframework for measuring advertising effectiveness.

?gJL,"Gtg: ruasi;-'ffiJJFi-: sesa;; ffi.::,r aSg*p? ;tul,.

t2)

-"{
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SECTICIN . D
ezpar{ - B

lV. Answer any one of the following question carrying 8 marks. (1x8=8)
a^ i"JAd-r.-q/.: c=.rrru-g..r1$Q- A erodds, ch{undCn uod: d,{,rl erog0Rr.

12. a) Explain a procedure how the company wili seiect a advertising agency.
J^J\ 1 r_.r- , ^!?^^J\-\ r^^3- - --r-? ':qi<J. ' +ti:.]5-ia-U-IrJ dIucOiUc.f- ;;:J -'UJ,-o =a*o i^!:L&:c^J .:,-c':eriJ!l!.a +)J\./^J'

(OR/udaro)

b) List out any Eight products of HUI- (Hindustan Unilever Lirniied)

&od-emf c3:-tl9eicf etDdeFJ I ei'r:3'5il#dr ilj tr;&.


