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IV Semester All };rses Examination, July/August 2024
(NEP Scheme) (Freshers and Repeaters)
COMMERCE (Open Elective)

Advertising and Personal Selling

Time : 2Y2 Hours Max. Marks : 60
Instruction : Answer should be written completely in English or
in Kannada.
SECTION - A
Answer any five sub-questions. Each sub-question carries two marks. (5%x2=10)

CIRZTRTTR RT LUT-T,F VN LUZOR. TS GVT-T,3 1 QTR LOTND.

1. a) Define the term advertising.
23280008 WEWT 39,873, T WTAWD.

b) Expand DAGMAR.
DAGMAR &30 2303

c) What is outdoor advertising ?
TRTIONE 2398CTIBD DOTITERO ?

d) What is advertising copy ?
20800030 )& DOTITERD 2

e) Name any two commonly used pre-testing techniques of advertising.
33 CIRRYTOTTR SO WRRT,TN WIRT TPBF TOew, 3037,

f) What is a sales report ?
TRTOL BTD D0TTE0 ?

g) Name any four digital media channels.
CRP)TTTR T8 BB WG, T WD NI, TROX.
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SECTION-B
Answer any three questions. Each question carries four marks. (3x4=12)
CBRRTITTE TR B,ZNIN LUZ0R. B8 T,I T T WOFT.

2. Briefly discuss the role of advertising in business.
msmsd@om%oemézﬁ oY, [, ROFTN BUFA.

3 State the elements of a advertising copy.
TECTIBY B, 3030 WOBNTIY, E9A.

4. What is print advertising ? List its merits and demerits.
T[0T, 0 EeTIB) 0TI ? 530 HRIRAOTIED BB LTITBRONTSY, T, RRE.

5. Why is measuring advertising effectiveness important in marketing ?
SvEF O SE, 28eTIB BOBIROTIOZHT), LTI 08 [0, ?

6. Define personal selling and state its objectives.

'%,00088 ST TS, 399,30 VA T30 BTT LOTEBRT, PF0R.

SECTION-C
Answer any three questions. Each question carries ten marks. (3%x10=30)
CINRTTTR BT BINRET YLIOR. B8 B3N TIg BoINW0.

7. Explain the ethical and legal aspects of advertising.
W% CTET 5,95 B0 TR ©S0INIRY WO

8. Explain the factors influencing selection of advertising media.
2ELT0E TR, FIT L3080 Boee TR WETOT SOBNTT)Y DW[OA.

9. What is personal selling 7 Explain the process of personal selling.
%,03088 BP0 Q0TTERD 2 /03088 BRTT 3,8,0300308, WIOA.

10. Explain advertising communication process.
2800 ROBTT F,3,0300307Y, ITOR.

11. Explain the different types of advertising.
QAT DESCI D& CTIVINTTI), DWOA.
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Nt SECTION D
Answer any one of the following questions carrying eight marks. - (1x8=8)

CIRTITIR 20T B3 1K LVZ0R. B8 T,F 1 080 508N,
Ed -0 £l
12. "A good sales person can sell a refrigerator to an Eskimo”. In this regard discuss
the qualities of a good sales person.

YU FRTLTIDTI FRT B, erTesdT ) SR BRBWIBIT . B QLY
YU BRTIWNTT mmﬁ%fab 23R

OR /w5
13. Explain the important cultural aspects to be kept in mind while designing an
advertising copy for Indian Market.

WOTZT WRTITEN FOWORATOE 130802 =,80007) ATTRROWIN BONSH e
TO0T, 87 e:sozfﬁ%fso NTWOX WBOWD.




