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COMMERCE (Open Elective)
Advertising and Personal Selling

Time .. 
21/z Hours Max. Marks : 60

lnstruction : Answer should be written completely in English or
in Kannada.

SECTION - A

Answer any five sub-questions. Each sub-question carries two marks. (5x2=10)

G1r: =;d-o aa$ wi-{,5*;rvn erugoR,. qi,g wd-iru_.n od6: 9c6d#J.

1. a) Define the term advertising.
L- o -:-r\ -?.=-a-.,a : ^- -i r.-?^o..,i'-..o it,g9J C"J(J(J re- +rv- aJ C-U -MrU.

b) Expand DAGMAR.

DAGMAR eC) .,iD:,.

c) What is outdoor advertising ?

-r^-^+^^ ^-9 --lr -^rJ-J- -l;-:rJg J{ }L i (isAAfUgtlJ rJU(^i,U(a,J.J I

d) What is adveftising copy ?

=beend.: {,e ,;cdded: ?

e) Name any two commonly used pre-testing techniques of advertising.

IV

s)

=;:o;gi *X{mdcji ;ddJ :a"Ln5-mft ;9i:i -tpd;- 6be&,gcurfi9i.:
i+.-e

What is a sales report ?
. +if -^ij-+- sry:U:d; ,ULJ ,UtJ9(:*, .'

Name any four digital media channels.

^--<'---'/^ -"u &c*5 r-E6.5J 35J-3f ilgiJ Eioi,.J*, * IJ9VJ \ ;e C\lU\r

P.T.O.

(NEP Scheme) (Freshers and Repeaters)

f,e
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SECTION _ B

Answer any three questions. Each question carries four marks' (3x4=12)

Cndemddra *lJa& €rd*d*d ercdol' -,,9e 6{d sne':1uodilSo'

2. Briefly discuss the role of adverlising in business'

: --s*i"1 mbeogd mgdiJ"" io8iaoh z3zsrEr'
cJu. c^Je\Jl^JU* q

3. State the elements of a advertising copy'

tnSoeo"rd; q edr ecdil#d1 99:'r'

4'Whatisprintadvertising?Listitsmeritsanddemerits.
d.,d,ra r.Bcfc'd: ;cdoed: r edo Er5:d'reejdd; d,.d; emd:dos'1$dtd8 dJie'

J

5. why is measuring advertising effectiveness important in marketing ?

dnii r w o rf dO- tD tso e cnd: il omad:& oqddl ev c3'::Cd:'rd d::al' ?

6. Define personal selling and state its objectives'

'{r:rqtclcs'5.-,,)*srsrli;J-dsduei:6,.e5ilviJJ;5e;r'

SECTION _ C

Answer any three questions. Each question carries ten marks' (3x10=30)

Cadmddo dlra& ird,d+ir e'ugo:i' €,9 {d*ri dQ ecddi;'

T"Explaintheethicalandlegalaspectsofadvertising'
mbsot.gd qgd d)iJ ai"ti; =:5;i9iJ ;;b:''

S.Explainthefactorsinfluencingselectionofadvertisingmedia.
EDbe<ndJ ;1ndd5:d *t3'oo3' d:ed nrp; zirCJC eoddddl ildotu'

g. what is personal selling ? Explain the process of personal selling'

i nrre* =irootJ ;cCdtaj: ? ;5dciJ8d #nmi*d -g!rc3;dd: edO:'''
C^), \"\-^'./(J I |ry

10. Explain advertislng communication process'

mL'"o;JJ xj356i f,Srcijoild) ;5b:,'

11. Explain the difterent types of advertising'

;o.Q trfg3$ mLso;gifi {iio ;;D1'
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CTION _ D

Answer any one of the following questions carrying eight marks. (1x8=$)
^ir< ^ . ^a =,i n 'r-.UO!r. d,g I,g d oot3: gcddg:.wsww:ww3 idw..\ 

1 : J / q

12. "Agood sales person can sella refrigeratorto an Eskimo". ln this regard discuss
the qualities of a good sales person.
' ' tr^-J= S,DGe,rnidd: ;:,i,6 ,1 o+, eaos*CrscJ 5-D(DB d.ndz^:d:d:" . 6s isSeu ct ,,,; _ __

i-z= 5;G$nidd fDoarlwdJ eJ?gr&.
-_ o!

OR /u{aa
13. Explain the important cultural aspects to be kept in mind while designing an

adverlising copy for lndian Market.

:;Jg; *Dd)ddrl lca:cQ:,-od mtoeocgJ €,.Acj)Q ,:,r6ilaxbdDrl iofrsiaJeac
-^? 
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